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PROJECTIONS FOR K-STATE
PROSPECTS AT THE NFL DRAFT

TCU 24-15 (8-13)
After a strong 2023 postseason and a 

13-0 start to this season, TCU fell off  
somewhat since conference play began. 
Sporting one of  the worst offenses in 
the Big 12, the Horned Frogs are in rare 
territory for the program. TCU is in the 
middle of  the postseason race, possibly 
missing the NCAA Tournament for just 
the second time in the past 10 seasons 
— excluding 2020 — and its first time 
since 2018. Now two spots behind 
K-State in RPI, it has a chance to make 
a statement.

KNOW YOUR OPPONENT

Prediction - KANSAS STATE 2-1

K-State 25-15 (9-9)
Kansas State baseball decisively 

bounced back after a four-game losing 
streak. The Wildcats won four of  five, 
including a 2-1 series win over 
then-No.15 Oklahoma State. With two 
victories over the Cowboys and one 
over Northeastern, K-State has collect-
ed three top 50 RPI victories in a week. 
A mix of  pitchers stepping up and 
timely offense has the Wildcats in the 
zone as the regular season dwindles 
down before postseason play.

GAMES 41-43

MATCHUP TO WATCH

K-State and TCU baseball battle, with Wildcats finally seen as 
the favorite.

Wildcat clutch pitching vs. TCU lackluster batting

WILDCATS BATTLE HORNED FROGS IN UNCHARTED TERRITORY

WHO TO WATCH
K-State: Pitcher JJ Slack, Pitcher Tyson Neighbors
TCU: Outfielder Logan Maxwell, Outfielder Luke Boyers
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Player Overview: 
Similar to Beebe, 

Leveston spent time as a 
tackle for K-State but 
could profile more as a 
guard at the next level. 
ESPN ranks him as the 
No. 12 guard available 
and the No. 194 overall 
player. An NFL GM 

could view Leveston 
highly enough to sneak 
into the third round, but 
Leveston is expected as a 
Day 3 draft.
Projected Round:
Rounds 4-7
Projected Teams: 
Commanders, Raiders, 
Giants, Titans

Player Overview: 
Duke has the opportu-

nity to make this 
back-to-back seasons of  
four Wildcats being 
selected to the NFL. 
Scouts could view Duke 
as a pure defensive end 
or an outside linebacker. 
He was the fourth and 
final Wildcat invited to 
the NFL Combine, but 

center Hayden Gillum, 
receiver Phillip Brooks, 
linebacker Daniel Green 
and offensive lineman 
Christian Duffie could be 
drafted as well. 
Projected Round: 
Rounds 4-7
Projected Teams: 
Saints, Texans, Falcons, 
Panthers

Player Overview: 
Despite having less 

buzz around his name, 
Beebe will likely be the 
first Kansas State player 
off  the board. He was a 
versatile offensive lineman 
for K-State, but is viewed 
exclusively as an interior 
lineman in the NFL. 
While Beebe is considered 

a consensus top 5 guard in 
his draft class, the 
demand for guards is 
lower than tackles, so 
several tackles are likely to 
get drafted before him.
Projected Round: 
Second Round
Projected Teams: 
Miami, Giants, Packers, 
Titans

COOPER BEEBE, OGKHALID DUKE, DE

KT LEVESTON, OT
Photo by Macey Franko | Collegian Media Group

Photo by Macey Franko | Collegian Media Group Photo by Julia Smith | Collegian Media Group

BEN SINNOTT, TE
Player Overview: 

Sinnott, a versatile tight 
end and fullback, 
emerged as the darling 
among scouts during the 
NFL Draft process. He 
lit up the combine, 
standing out as one of  

the most athletic tight 
ends in the draft class, 
skyrocketing his name up 
the draft boards of  NFL 

general managers. Sinnott 
is the favorite for the No. 2 
TE selection, behind 
consensus TE1 Brock 
Bowers from Georgia.
Projected Round: 
Late Second, Third Round
Projected Teams: 
Colts, Buccaneers, Chiefs, 
Packers

Potential landing spots for Wildcats during the 
NFL Draft Thursday-Saturday.

With the fourth-worst 
Big 12 ERA and every 
pitcher who started 
multiple games hosting 
an ERA above 5.00, 
K-State’s defense may 
seem like quite the 
weakness. 

Think again.
Despite poor starting 

pitching, the mound 
play was saved by the 
bullpen. With the emer-
gence of  reliever JJ 
Slack, the always-talent-
ed closer Tyson Neigh-

bors and the midseason 
award watch list perfor-
mances of  pitcher 
Jackson Wentworth, the 
Wildcats boast quite the 
trio in the bullpen. 
Reliever Blake Dean 
also shines out of  the 

bullpen, and these four 
may lock down the 
series as long as the 
Wildcats hold on early.
On the other side, 

TCU bats will likely 
need to find hot starts to 
compete. With the 

second-lowest batting 
average and the lowest 
on-base percentage in 
the Big 12, the Horned 
Frogs have jarring 
weaknesses. TCU has 
failed to score over five 
runs in a game this 

month, a feat K-State 
accomplished seven 
times. If  that trend 
continues, TCU 
shouldn’t expect to 
improve its postseason 
chances this weekend.

After a strong 2023 postseason and a 
13-0 start to this season, TCU fell off  
somewhat since conference play began. 
Sporting one of  the worst offenses in 
the Big 12, the Horned Frogs are in rare 
territory for the program. TCU is in the 
middle of  the postseason race, possibly 
missing the NCAA Tournament for just 
the second time in the past 10 seasons 
— excluding 2020 — and its first time 
since 2018. Now two spots behind 
K-State in RPI, it has a chance to make 
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-State and TCU baseball battle, with Wildcats finally seen as 

ildcat clutch pitching vs. TCU lackluster batting

WILDCATS BATTLE HORNED FROGS IN UNCHARTED TERRITORY
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nity to make this 
back-to-back seasons of  
four Wildcats being 
selected to the NFL. 
Scouts could view Duke 
as a pure defensive end 
or an outside linebacker. 
He was the fourth and 
final Wildcat invited to 
the NFL Combine, but 
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Player Overview: 

end and fullback, 
emerged as the darling 
among scouts during the 
NFL Draft process. He 
lit up the combine, 
standing out as one of  

the most athletic tight 
ends in the draft class, 
skyrocketing his name up 
the draft boards of  NFL 

Potential landing spots for Wildcats during the 
NFL Draft Thursday-Saturday.
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TCU 24-15 (8-13)
After a strong 2023 postseason and a 

13-0 start to this season, TCU fell off  
somewhat since conference play began. 
Sporting one of  the worst offenses in 
the Big 12, the Horned Frogs are in rare 
territory for the program. TCU is in the 
middle of  the postseason race, possibly 
missing the NCAA Tournament for just 
the second time in the past 10 seasons 
— excluding 2020 — and its first time 
since 2018. Now two spots behind 
K-State in RPI, it has a chance to make 
a statement.

KNOW YOUR OPPONENT

Prediction - KANSAS STATE 2-1

K-State 25-15 (9-9)
Kansas State baseball decisively 

bounced back after a four-game losing 
streak. The Wildcats won four of  five, 
including a 2-1 series win over 
then-No.15 Oklahoma State. With two 
victories over the Cowboys and one 
over Northeastern, K-State has collect-
ed three top 50 RPI victories in a week. 
A mix of  pitchers stepping up and 
timely offense has the Wildcats in the 
zone as the regular season dwindles 
down before postseason play.

GAMES 41-43

MATCHUP TO WATCH

K-State and TCU baseball battle, with Wildcats finally seen as 
the favorite.

Wildcat clutch pitching vs. TCU lackluster batting

WILDCATS BATTLE HORNED FROGS IN UNCHARTED TERRITORY

WHO TO WATCH
K-State: Pitcher JJ Slack, Pitcher Tyson Neighbors
TCU: Outfielder Logan Maxwell, Outfielder Luke Boyers
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Player Overview: 
Similar to Beebe, 

Leveston spent time as a 
tackle for K-State but 
could profile more as a 
guard at the next level. 
ESPN ranks him as the 
No. 12 guard available 
and the No. 194 overall 
player. An NFL GM 

could view Leveston 
highly enough to sneak 
into the third round, but 
Leveston is expected as a 
Day 3 draft.
Projected Round:
Rounds 4-7
Projected Teams: 
Commanders, Raiders, 
Giants, Titans

Player Overview: 
Duke has the opportu-

nity to make this 
back-to-back seasons of  
four Wildcats being 
selected to the NFL. 
Scouts could view Duke 
as a pure defensive end 
or an outside linebacker. 
He was the fourth and 
final Wildcat invited to 
the NFL Combine, but 

center Hayden Gillum, 
receiver Phillip Brooks, 
linebacker Daniel Green 
and offensive lineman 
Christian Duffie could be 
drafted as well. 
Projected Round: 
Rounds 4-7
Projected Teams: 
Saints, Texans, Falcons, 
Panthers

Player Overview: 
Despite having less 

buzz around his name, 
Beebe will likely be the 
first Kansas State player 
off  the board. He was a 
versatile offensive lineman 
for K-State, but is viewed 
exclusively as an interior 
lineman in the NFL. 
While Beebe is considered 

a consensus top 5 guard in 
his draft class, the 
demand for guards is 
lower than tackles, so 
several tackles are likely to 
get drafted before him.
Projected Round: 
Second Round
Projected Teams: 
Miami, Giants, Packers, 
Titans

COOPER BEEBE, OGKHALID DUKE, DE

KT LEVESTON, OT
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Photo by Macey Franko | Collegian Media Group Photo by Julia Smith | Collegian Media Group

BEN SINNOTT, TE
Player Overview: 

Sinnott, a versatile tight 
end and fullback, 
emerged as the darling 
among scouts during the 
NFL Draft process. He 
lit up the combine, 
standing out as one of  

the most athletic tight 
ends in the draft class, 
skyrocketing his name up 
the draft boards of  NFL 

general managers. Sinnott 
is the favorite for the No. 2 
TE selection, behind 
consensus TE1 Brock 
Bowers from Georgia.
Projected Round: 
Late Second, Third Round
Projected Teams: 
Colts, Buccaneers, Chiefs, 
Packers

Potential landing spots for Wildcats during the 
NFL Draft Thursday-Saturday.

With the fourth-worst 
Big 12 ERA and every 
pitcher who started 
multiple games hosting 
an ERA above 5.00, 
K-State’s defense may 
seem like quite the 
weakness. 

Think again.
Despite poor starting 

pitching, the mound 
play was saved by the 
bullpen. With the emer-
gence of  reliever JJ 
Slack, the always-talent-
ed closer Tyson Neigh-

bors and the midseason 
award watch list perfor-
mances of  pitcher 
Jackson Wentworth, the 
Wildcats boast quite the 
trio in the bullpen. 
Reliever Blake Dean 
also shines out of  the 

bullpen, and these four 
may lock down the 
series as long as the 
Wildcats hold on early.
On the other side, 

TCU bats will likely 
need to find hot starts to 
compete. With the 

second-lowest batting 
average and the lowest 
on-base percentage in 
the Big 12, the Horned 
Frogs have jarring 
weaknesses. TCU has 
failed to score over five 
runs in a game this 

month, a feat K-State 
accomplished seven 
times. If  that trend 
continues, TCU 
shouldn’t expect to 
improve its postseason 
chances this weekend.

After a strong 2023 postseason and a 
13-0 start to this season, TCU fell off  
somewhat since conference play began. 
Sporting one of  the worst offenses in 
the Big 12, the Horned Frogs are in rare 
territory for the program. TCU is in the 
middle of  the postseason race, possibly 
missing the NCAA Tournament for just 
the second time in the past 10 seasons 
— excluding 2020 — and its first time 
since 2018. Now two spots behind 
K-State in RPI, it has a chance to make 
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nity to make this 
back-to-back seasons of  
four Wildcats being 
selected to the NFL. 
Scouts could view Duke 
as a pure defensive end 
or an outside linebacker. 
He was the fourth and 
final Wildcat invited to 
the NFL Combine, but 
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Player Overview: 

end and fullback, 
emerged as the darling 
among scouts during the 
NFL Draft process. He 
lit up the combine, 
standing out as one of  

the most athletic tight 
ends in the draft class, 
skyrocketing his name up 
the draft boards of  NFL 

Potential landing spots for Wildcats during the 
NFL Draft Thursday-Saturday.
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PROJECTIONS FOR K-STATE
PROSPECTS AT THE NFL DRAFT

TCU 24-15 (8-13)
After a strong 2023 postseason and a 

13-0 start to this season, TCU fell off  
somewhat since conference play began. 
Sporting one of  the worst offenses in 
the Big 12, the Horned Frogs are in rare 
territory for the program. TCU is in the 
middle of  the postseason race, possibly 
missing the NCAA Tournament for just 
the second time in the past 10 seasons 
— excluding 2020 — and its first time 
since 2018. Now two spots behind 
K-State in RPI, it has a chance to make 
a statement.

KNOW YOUR OPPONENT

Prediction - KANSAS STATE 2-1

K-State 25-15 (9-9)
Kansas State baseball decisively 

bounced back after a four-game losing 
streak. The Wildcats won four of  five, 
including a 2-1 series win over 
then-No.15 Oklahoma State. With two 
victories over the Cowboys and one 
over Northeastern, K-State has collect-
ed three top 50 RPI victories in a week. 
A mix of  pitchers stepping up and 
timely offense has the Wildcats in the 
zone as the regular season dwindles 
down before postseason play.

GAMES 41-43

MATCHUP TO WATCH

K-State and TCU baseball battle, with Wildcats finally seen as 
the favorite.

Wildcat clutch pitching vs. TCU lackluster batting

WILDCATS BATTLE HORNED FROGS IN UNCHARTED TERRITORY

WHO TO WATCH
K-State: Pitcher JJ Slack, Pitcher Tyson Neighbors
TCU: Outfielder Logan Maxwell, Outfielder Luke Boyers
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Player Overview: 
Similar to Beebe, 

Leveston spent time as a 
tackle for K-State but 
could profile more as a 
guard at the next level. 
ESPN ranks him as the 
No. 12 guard available 
and the No. 194 overall 
player. An NFL GM 

could view Leveston 
highly enough to sneak 
into the third round, but 
Leveston is expected as a 
Day 3 draft.
Projected Round:
Rounds 4-7
Projected Teams: 
Commanders, Raiders, 
Giants, Titans

Player Overview: 
Duke has the opportu-

nity to make this 
back-to-back seasons of  
four Wildcats being 
selected to the NFL. 
Scouts could view Duke 
as a pure defensive end 
or an outside linebacker. 
He was the fourth and 
final Wildcat invited to 
the NFL Combine, but 

center Hayden Gillum, 
receiver Phillip Brooks, 
linebacker Daniel Green 
and offensive lineman 
Christian Duffie could be 
drafted as well. 
Projected Round: 
Rounds 4-7
Projected Teams: 
Saints, Texans, Falcons, 
Panthers

Player Overview: 
Despite having less 

buzz around his name, 
Beebe will likely be the 
first Kansas State player 
off  the board. He was a 
versatile offensive lineman 
for K-State, but is viewed 
exclusively as an interior 
lineman in the NFL. 
While Beebe is considered 

a consensus top 5 guard in 
his draft class, the 
demand for guards is 
lower than tackles, so 
several tackles are likely to 
get drafted before him.
Projected Round: 
Second Round
Projected Teams: 
Miami, Giants, Packers, 
Titans
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Photo by Macey Franko | Collegian Media Group

Photo by Macey Franko | Collegian Media Group Photo by Julia Smith | Collegian Media Group

BEN SINNOTT, TE
Player Overview: 

Sinnott, a versatile tight 
end and fullback, 
emerged as the darling 
among scouts during the 
NFL Draft process. He 
lit up the combine, 
standing out as one of  

the most athletic tight 
ends in the draft class, 
skyrocketing his name up 
the draft boards of  NFL 

general managers. Sinnott 
is the favorite for the No. 2 
TE selection, behind 
consensus TE1 Brock 
Bowers from Georgia.
Projected Round: 
Late Second, Third Round
Projected Teams: 
Colts, Buccaneers, Chiefs, 
Packers

Potential landing spots for Wildcats during the 
NFL Draft Thursday-Saturday.

With the fourth-worst 
Big 12 ERA and every 
pitcher who started 
multiple games hosting 
an ERA above 5.00, 
K-State’s defense may 
seem like quite the 
weakness. 

Think again.
Despite poor starting 

pitching, the mound 
play was saved by the 
bullpen. With the emer-
gence of  reliever JJ 
Slack, the always-talent-
ed closer Tyson Neigh-

bors and the midseason 
award watch list perfor-
mances of  pitcher 
Jackson Wentworth, the 
Wildcats boast quite the 
trio in the bullpen. 
Reliever Blake Dean 
also shines out of  the 

bullpen, and these four 
may lock down the 
series as long as the 
Wildcats hold on early.
On the other side, 

TCU bats will likely 
need to find hot starts to 
compete. With the 

second-lowest batting 
average and the lowest 
on-base percentage in 
the Big 12, the Horned 
Frogs have jarring 
weaknesses. TCU has 
failed to score over five 
runs in a game this 

month, a feat K-State 
accomplished seven 
times. If  that trend 
continues, TCU 
shouldn’t expect to 
improve its postseason 
chances this weekend.

After a strong 2023 postseason and a 
13-0 start to this season, TCU fell off  
somewhat since conference play began. 
Sporting one of  the worst offenses in 
the Big 12, the Horned Frogs are in rare 
territory for the program. TCU is in the 
middle of  the postseason race, possibly 
missing the NCAA Tournament for just 
the second time in the past 10 seasons 
— excluding 2020 — and its first time 
since 2018. Now two spots behind 
K-State in RPI, it has a chance to make 
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ildcat clutch pitching vs. TCU lackluster batting
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nity to make this 
back-to-back seasons of  
four Wildcats being 
selected to the NFL. 
Scouts could view Duke 
as a pure defensive end 
or an outside linebacker. 
He was the fourth and 
final Wildcat invited to 
the NFL Combine, but 
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BEN SINNOTT, TE
Player Overview: 

end and fullback, 
emerged as the darling 
among scouts during the 
NFL Draft process. He 
lit up the combine, 
standing out as one of  

the most athletic tight 
ends in the draft class, 
skyrocketing his name up 
the draft boards of  NFL 

Potential landing spots for Wildcats during the 
NFL Draft Thursday-Saturday.
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A CLIENT’S GUIDE TO 
SUBMITTING ARTWORK
When providing artwork for the creative team, there are a few things that you can do to ensure 
your ad looks great in print and digital form!

Preferred � le types for advertisement artwork:

Print ..........................................................................................................................PDF
PDFs are preferred because they keep all of the detail of your artwork. If the creative team needs 
to make edits for you, PDFs are able to be opened in our design software and updated. � is makes 
updating the wording, colors or other assets of your design easy!

Digital ................................................................................................ JPEG (RGB), PNG
JPEGs are our preferred � le type for online use due to their typically smaller � le size. When 
exporting a JPEG for use in an online advertisement, please ensure that the color made is RGB. 
PNGs are also acceptable image � les. 

When exporting either JPEGs or PNGs, please ensure that image � les are at least 96 PPI. 150 
PPI images are preferred. PPI is pixels per inch and is the true resolution of your exported design.

Other high quality image � les are acceptable.

Logos ................................................................................... Vector (AI, EPS, SVG), PNG
When the creative team is creating artwork for you, we prefer to use your o�  cial logo representing 
your brand. We want to ensure the advertisements we create are authentically you!

When providing logos for our creative team, a vector version of the logo is preferred. Vector 
versions are not typical image � les, and contain the data of every line and shape within your logo. 
� is means that they are in� nitely scalable and usable at any size. Typical vector � le types are AI 
(Adobe Illustrator), SVG and EPS. 

A high quality transparent PNG (150 PPI or greater) is also acceptable. PNGs, while raster images 
(made of pixels rather than vectors), are able to be exported with a transparent background.  � is 
means that the creative team can use it on any background. Please ensure that the provided PNG 
has a transparent background.

� e more information the creative team is given about your brand and advertising goals, the better 
we can do! Having an idea of the wording, color and vibe of your advertisement can fast track the 
process of creating your advertisements.

For any questions about submitting artwork, ask your account manager
or reach out to creative@collegianmedia.com



PRINT: LOCAL RATES
PRICES
Full page ........................................................ $1,134.00
Half page .......................................................... $567.00
Quarter page horizontal ................................... $283.50
Quarter page vertical ........................................ $283.50
8th page ............................................................ $141.75
16th page ............................................................ $66.15
32nd page ........................................................... $37.80

Printing method: O� set
Format: Broadsheet
Ads are sold in modular sizes.

COLOR RATES & PRODUCTION 
CHARGES
Full Color ................................................................$50
Two Spot Color .......................................................$40
One Spot Color .......................................................$20

INSERT RATES
Inserts can run remotely. Must run entire press run 
of 4,750. 
One page (front/back) ....................... $79 per thousand
3-12 pages ......................................... $81 per thousand
13-20 pages ....................................... $86 per thousand
Size restrictions:
Minimum 5” x 7”, maximum 10” x 10”

We will accept folded inserts that are within the 
guidelines stated above. If you have questions, please 
call 785.370.6357 and ask for the assistant advertising 
manager. Rates are non-commissionable and no 
discounts apply.

ELECTRONIC 
AD ARTWORK 
SUBMISSION
Our creative sta�  can de-
sign your ad at an additional 
charge. If you choose to cre-
ate your own advertisement, 
please read below for proper 
submission instructions.

Create your ad in the correct 
size by following the size 
measurements on page two. 
A PDF of your ad is the pre-
ferred format. 

Please submit your ad art-
work by email to:
advertising@collegianmedia.com
Please include your contact 
information.

ADVERTISING 
DEADLINES
� e deadline for display ads 
and cancellations is 12 p.m. 
two business days prior to 
publication. To ensure your 
ad is created on time, please 
submit all necessary materi-
als at least three days prior 
to the publication date for 
ad creation.

Available to Kansas companies headquartered in-state



PRINT: NATIONAL RATES
PRICES
Full page ........................................................ $1,794.00
Half page .......................................................... $897.00
Quarter page horizontal ................................... $448.50
Quarter page vertical ........................................ $448.50
8th page ............................................................ $224.25
16th page .......................................................... $104.65
32nd page ........................................................... $59.80

Printing method: O� set
Format: Broadsheet
Ads are sold in modular sizes.

COLOR RATES & PRODUCTION 
CHARGES
Full Color .............................................................. $120
Two Spot Color .......................................................$80
One Spot Color .......................................................$40

INSERT RATES
Inserts can run remotely. Must run entire press run 
of 4,750. 
One page (front/back) ....................... $79 per thousand
3-12 pages ......................................... $81 per thousand
13-20 pages ....................................... $86 per thousand
Size restrictions:
Minimum 5” x 7”, maximum 10” x 10”

We will accept folded inserts that are within the 
guidelines stated above. If you have questions, please 
call 785.370.6357 and ask for the assistant advertising 
manager. Rates are non-commissionable and no 
discounts apply.

ELECTRONIC 
AD ARTWORK 
SUBMISSION
Our creative sta�  can de-
sign your ad at an additional 
charge. If you choose to cre-
ate your own advertisement, 
please read below for proper 
submission instructions.

Create your ad in the correct 
size by following the size 
measurements on page two. 
A PDF of your ad is the pre-
ferred format. 

Please submit your ad art-
work by email to:
advertising@collegianmedia.com
Please include your contact 
information.

ADVERTISING 
DEADLINES
� e deadline for display ads 
and cancellations is 12 p.m. 
two business days prior to 
publication. To ensure your 
ad is created on time, please 
submit all necessary materi-
als at least three days prior 
to the publication date for 
ad creation.

Available to Kansas companies headquartered out-of-state



DIGITAL RATES

12,000+
6,400+
10,000+

ONLINE
Sizes: 
Leaderboard .......................728px x 90px

Tablet .............................468px x 60px
Mobile ...........................320px x 50px

Medium rectangle ..............300px x 50px
Tablet and mobile ........180px x 150px

Prices:
Leaderboard ............................. $180/mo
Medium rectangle .................... $150/mo

MARKETPLACE
We host third-party sponsored content on the 
Collegian’s website in a special section called 
Marketplace. We allow do-follow links and your 
post stays on the website inde� nitely.
Price: $50 per post

NEWSLETTER
Over 29,000 students, faculty, sta�  and Manhattan 
area subscribers!
Sizes: 
Header ..............................564px x 200px
Footer ...............................564px x 200px
Double-height ..................564px x 400px
Prices:
Header ..............$300/week, $700/month
Footer ...............$225/week, $550/month
Double height

Header ......$425/week, $1,000/month
Footer ..........$325/week, $800/month

SOCIAL MEDIA
Collegian Media Group social media channels are 
the fastest ways to engage with students. 

Platforms:
Instagram (story format), Facebook and 
X (formerly Twitter)
Prices:
Pick two ................................... $180.00
Pick three ................................. $270.00

You receive three posts on each platform 
on the dates of your choosing.

*Creative rates and advertising deadlines still apply.

You receive three posts on each platform You receive three posts on each platform You receive three posts on each platform 
on the dates of your choosing.on the dates of your choosing.on the dates of your choosing.



SPECIAL EDITIONS
TIP OFF
Run Dates:
January 31
February 7, 14, 21, 28
March 7
Print Prices:
Full page ................................ $1,134.00
Back half page .......................... $725.00
Half page .................................. $567.00
Quarter page horizontal ........... $283.50
Quarter page vertical ................ $283.50
8th page .................................... $141.75
16th page .................................... $66.15
Discounts:
5-6 issues ...................... 40% o�  each ad
3-4 issues ...................... 30% o�  each ad

LINE UP
Run Dates:
February 7, 21, 28
March 7
Print Prices:
10x10” ....................................... $475.00
5x10” ......................................... $250.00
5x5” ........................................... $120.00

� e � rst three businesses to sign up for all four 
posters get their logo on the front for free!

WELCOME BACK
Run Date: January 31
Prices:
Full page ................................ $1,134.00
Back half page .......................... $725.00
Half page .................................. $567.00
Quarter page horizontal ........... $283.50
Quarter page vertical ................ $283.50
8th page .................................... $141.75
16th page .................................... $66.15

PLACE TO CALL HOME
Run Dates:
January 31
February 7, 14, 21, 28
March 7
Print Prices:
Full page ................................ $1,134.00
Back half page .......................... $725.00
Half page .................................. $567.00
Quarter page horizontal ........... $283.50
Quarter page vertical ................ $283.50
8th page .................................... $141.75
16th page .................................... $66.15
Digital Prices:
One week ..................$90 ............. $180
� ree weeks ............. $270 ............. $540
Six weeks ................. $540 ........... $1080 
Social media posts are shared on all three platforms!

Sign up for all six weeks and get 20% o� !

*Color, creative and national rates and advertising deadlines still apply.

One post/
week

Two posts/
week



SPECIAL EDITIONS

AGGIEVILLE UPDATES
Sponsor Spotlight ...................................................................................................... $250
• � e participating Business Sponsors that week’s Aggieville Updates page in � e Collegian and 

is recognized with their logo and mentions.
• Receive a 1/4 page ad with full color ($191.75 value) placed within that week’s editionon � e 

Aggieville Updates page.
• Your business logo will be featured in the promotional ads on all 3 of our social media channels, 

our newsletter and online ads on all 3 websites. � e text on social media ads will also make 
mention of your business and can link to your own social media pages.

• 50% discount on any other ads purchased with us on � e Collegian, our social mediapackages, 
newsletter, or online that begin within 2 weeks of your sponsored week.

Sponsor Spotlight Plus ............................................................................................... $500
• � e participating Business Sponsors that week’s Aggieville Updates page in � e Collegian and 

is recognized with their logo and mentions.
• Receive a 1/4 page ad with full color ($191.75 value) placed within that week’s editionon � e 

Aggieville Updates page.
• Your business logo will be featured in the promotional ads on all 3 of our social media channels, 

our newsletter and online ads on all 3 websites. � e text on social media ads will also make 
mention of your business and can link to your own social media pages.

• 50% discount on any other ads purchased with us on � e Collegian, our social mediapackages, 
newsletter, or online that begin within 2 weeks of your sponsored week.

• A sponsored story in � e Collegian in print and online.

FINALS EDITION
Run Date: May 9
Prices:
Full page .................................. $1,134.00
Back half page ............................ $725.00
Half page .................................... $567.00
Quarter page horizontal ............. $283.50
Quarter page vertical .................. $283.50
8th page ...................................... $141.75
16th page ...................................... $66.15

THINK LOCAL
Run Dates: April 4-25
Prices:
Total package .................................. $349
Two social media ads (run September 
6-20) and three (3.33” x 2.5”) print ads.
First three businesses get a FREE sponsored story!

*Color, creative and national rates and advertising deadlines still apply.



EXPLORE MHK
� e K-Stater’s Guide to Manha� an

MULTIMEDIA PACKAGES

STREET TEAM

Pick your own package!
Pick two................................................20% o� 
Pick three .............................................30% o� 
Pick four ...............................................40% o� 
Pick � ve ................................................50% o� 

Pick more, save more!

Packages:
Collegian display ad .......................... min. $200
Social media ..................................... min. $180
E-mail newsletter ............................. min. $250
Online display ad ...............................min $180
Radio ................................................ min. $250
Street team ....................................... min. $250

Tabling ...................................................................................................................... $225
Two hour promotional tabling event

Postering ................................................................................................................... $225
100 posters/200 � yers
Across campus or Manhattan public locations
Any printing costs are the responsibility of the client

Newsrack Billboards .......................................................................... Contact us for details

Advertising deadline: April 25
Ad artwork deadline: May 2
Print date: May 23
Prices:
Double Truck ....................................................................................................................$750.00
Back Page ..........................................................................................................................$400.00
Inside Cover ......................................................................................................................$375.00
Full Page ............................................................................................................................$350.00
Half Page ...........................................................................................................................$250.00
Quarter Page .....................................................................................................................$150.00

Explore MHK is an annual publication created as a partnership with Kansas State University.
It is distributed across campus, Manhattan and during K-State campus visits!



PRICES
Double truck .......................................................$1,400.00
Back cover ..............................................................$925.00
Inside cover ............................................................$875.00
Full page .................................................................$800.00
Half page ................................................................$500.00
Quarter page ...........................................................$275.00
8th page ..................................................................$150.00
� ree social media posts ...........................................$90.00
Sponsored content (online only) ..................................$150
Sponsored content (online and print) ..........................$700

RELEASE EVENT SPONSORSHIP PACKAGES

DEADLINES
Advertising deadline:
March 7
Ad artwork deadline:
March 26
Run date:
April 10

Platinum ................ $500
Your business logo on the 
promotional advertisements for 
the Manhappenin’ magazine 
release event on social media, 
print, email newsletter and 
online. Mentions on Wildcat 
91.9 during the event and week 
leading up to release. Table in 
the event space to interact 
with the Manhappenin’ readers 
during the event. 

Gold ....................... $250
Your business logo on the 
promotional advertisements 
for the Manhappenin’ magazine 
release event on social media, 
print, email newsletter and 
online. Mentions on Wildcat 
91.9 during the event and 
week leading up to release.

Silver ...................... $150
Your business logo on the 
promotional advertisements for 
the Manhappenin’ magazine 
release event on social media, 
print, email newsletter and 
online.

PRICES
Full page .............................................................$2,995.00
Half page ............................................................$1,595.00
Quarter page .........................................................$895.00
8th page .................................................................$595.00
Business card (3.75” x 1.5”) ...................................$495.00



� e Morning Show ........................................................................$400/month
(:10) underwriting billboards at the beginning and backend of, four (:30) adjacent 
underwriting messages during, and two sponsor promos during the weekday 8 a.m. 
to 10 a.m. Morning Show during a peak drive time.
� e Afternoon Drive ......................................................................$400/month
(:10) underwriting billboards at the beginning and backend of, four (:30) adjacent 
underwriting messages during, and two sponsor promos during the weekday 4 p.m. 
to 6 p.m. Afternoon Drive during a peak drive time.
Drivetime Combo Pack ..................................................................$650/month
(:10) underwriting billboards at the beginning and backend of, four (:30) adjacent 
underwriting messages during, and two sponsor promos during the weekday 8 
a.m. to 10 a.m. Morning Show and 4 p.m. to 6 p.m. Afternoon Drive during a 
peak drive time.
*Underwriting appears on the air, online stream and Wildcat 91.9 app.

PREMIUM DRIVETIME 
PACKAGES

RADIO PACKAGESRADIO PACKAGES
News ..............................................................................................................$300/month
Weather ..........................................................................................................$250/month
(:10) underwriting billboards at the beginning and backend of, and one (:30) adjacent underwriting 
message during, every special content segment, at the bottom of every hour, including top of the 
hour during the drive times.
Sports .............................................................................................................$250/month
(:10) underwriting billboards at the beginning and backend of, and two (:30) adjacent underwriting 
message during, each sports update segment airing 5 nights per week, from 6-7 p.m. and two 
additional (:30) spots scheduled throughout each day’s regular programming.
K-State sports pack .......................................................................................... $1,500/year
Four (:30) underwriting messages aired during every football, men’s basketball and select women’s 
basketball home games all season long.
Add-ons ...........................................................................................................$75/month
Your business will receive its own webpage linked o�  the 91.9 websitewhere your business may 
feature photos, text, video and coupons.
*Underwriting appears on the air, online stream and Wildcat 91.9 app.



Collegian Media Group’s 
o�  cial o� -campus 
student housing website.

PRICES
Privately-owned property:
One month (or month-to-month) ......................................................................................$75.00
Six months ................................................................................ $200.00 (billed at $33.33/month)
12 months ...................................................................................... $300.00 (billed at $25/month)
*Pricing is per property
Housing, apartments and property management companies:
Month-to-month ..............................................................................................................$250.00

Includes unlimited listings and one featured listing
Semester plan ....................................................................................................................$125.00

Includes unlimited listings and three featured listings
Year plan ............................................................................................................................$100.00

Includes unlimited listings and � ve featured listings
Landing page (300px x 250px) with link to site:
Month-to-month ........................................................................... $200/month - featured listing
Semester plan ................................................................................... $75/month - featured listing
Year plan ........................................................................................... $50/month - featured listing

COLLEGIAN MEDIA GROUP
2024-25 ADVERTISING TEAM



785 370 6357
advertising@collegianmedia.com
advertising.collegianmedia.com

ADVERTISE 
WITH
US!

SCAN TO ACCESS 
OUR AD SHOP!


